Padkaging t
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Are your company's pet productscausng
consunersto paws' and take a close look?

BY JESSICA TAYLOR BOND

ccording to the Ametican Pet
Produd Manuacturers Asso-
ciation (APPMA), thetop two
ways thatpe ownersfind new
produds for their furry comparions
arebrowsng store stelvesandwatch-
ing television adwertisemerts. What
does this meanto comparies wishing
to make an mpect in the ever grow-
ing peg market? Novel product and
pakagng development is the key to
not only attrading rew corsumers
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but also plays an important role in
cortinuedbrandloyalty.

Bebold

Studies done by the APRMA and
other pet consumer orgarizationsin-
dicatethat petfood packaging follows
mary of thesame trerdsaspadagdng
for human food produds. Brand dif-
ferentation, brand erharcenment ard
corveniencerate highly with consum-
ers when sekcting a trand o food

or pet care produds, according to a
recent report done by Weatherchem
Corp. A packagecan realy male o
break a product in a market tha is
boaming with new product introduc
tions. With more than 700 new toys,
treats ard other pet+elated products
introduced done in 2008 & the Glob-
al Pet Expo, ma&ing eye-catching,
durable and downright imaginaive
pakagng is becoming more crucial
to seling pdfoodthan ewr.

Consumers are on the go
and will pay for a pr oduct
that's easy to store and use
Bco nvenience is key!



We're excited ab out petfood, too!

Because with your pet products, Exopack can unleash all of our packaging experience and capabilit ies, and
provid e you wit h inno vative solutions that a re sure to m ake your cu stomers sit up and beg fo r more. Ret ailers
want less damage, consumers want more convenience, and you want lower overall cost. Exopack has risen to
this challenge with our RAVE * and Enduro® lines of award-winning bags and pouches. We offer eye-popping
graphics with either “exogr aphic or rotog ravure printing and th e con venience features your cus tomers crave.
We also featu re lamin ated st ructu res for superior barrier , appearanc e, and s trength. Log onto our websit e now,
and we'll show you “exible packaging solutions that'll get you excited, too!

3070 Southport Road - Spartanburg, SC 29302 - www.exopack.com

(3 Exopack



Novel product and packaging
development is the key to not
only attracting new consumers,
but also plays an important role
in continued brand loyalty.

Evey family member

deserves the
proven health
benefits

of DHA
omega-3

Pefs can also beefit from DHA
omega-3 fatty acids throughout life.
Now you can delver a onsistent levd
of DHA omega-3with ease and
without campromising the quality of
your pet food. Madein the USA from a

natural, sustanable, vegetarian source,

DHA GOLDprovides a minimum of
15% DHA omega3 in a dry brm that
is mmpletely safe from ocean-borne
contaminants. Fa your free sanple of
the new gold standard of omega-3
ingredients, call 1-800-662-6339,
email animalnutritio n@martek.cam,
or for more information visit

Www .martek.cam.
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life enriched!
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Why add MartekOs
DHAGOLD ?

¥ Awareness of and
demand for, DHA
omega-3 is growing
among consumers

DHAGOLD s from a
sourceyou can trustN
not from fish

DHAGOLD s eag to use
and delivers a onsistent
level of DHA omega-3

DHA
GOLD

©2008 Martek Bioscierces @rporation. DHA GQ.D is a egistered trademark of Martek Biosiences Grporation.

Neatly packed storage containers
with a handle for ca rrying for
petfood and tr eats are be com ing
very popular.

“Innovative pakagng will take
advantage of the major trends we're
seeng in the petfood market today
andultili zethesetrendsto méae pack-
aging pop on the dore deff,” sas
Whitney Reichheld, product manager
for Weatherchem Reichheld citesthe
example d organic petfood. “Organic
pefood is realy popular, but there
aresomany linesof organic food that
they dl look the sanedueto the lack
of inventive packaging.”

Sowho managesto stand out from
the pack? Castar & Pollux's Ret Or-
ganx created an ‘organic kit” that
asembes orgaric treats ard food
into a reaty pakedstoragecortainer
with a hande for carying. “This is
innovdive becaise it's a rew way
of pakagng an iemthat is © dten
pakagedexactly the sane way by 20
other organic petfood companies;
staesRechheld.

Innovation does1't aways haveto
be something new or unique, it may
just satisfy a reed that other petfood
marufacturers havemanagedto over-
look, Reichheld also points out. “Al -
ways try to identify the unmet needs
of your conauumers;” sherecommends.
“The mostinnovative padkagng will
provide sdutions to hoe needs”
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Foaison fun
A packagewill drive consumers o
purchasea groductand tuly build loy-

tal to making this hgppen. Pd owners
arelooking for their petfood pakag
ing to communicat the fdlowing:

alty fora particular brandif it is fun and a Isit a premium quality product?
eay to usewith their pets Ultimatly, Captalize on the naturd/organic
the pe is a un part of the corsuner’s trendandlet consumersknow your
life and produds tha are enjpyable to produd useshumangradeingre-
usewill be the kesselers amorg pet dients, pioneaing upgements o
owners acording to Reichheld. holistic vitaminsandminerals.

It is essenl that consunershave a Where Is it made? After last
a posttive experiencewith your brand yea's recalls, consumers ae more
thefirsttimeandthe packagingis vi- concemed about where what their

WENGR Indusy Poll
Addyour input to thedialogue.

WENGER®

NEWPolling quesion fromWerger now awailable!
Check out theew quesibn on www.petiodindusry.com

Stand-U p P ouch Machinery
* Fill/S eal * Fo rm/ Fill/Seal
 Pe tFood

For all your stand-up pouch requirements

* Sp ecialty Pet Tr eats

126 Avenue C » Battle Creek, M| 49037
(269) 962-5525 « Fax: 269-962-7041 « www.robertspackaging.com

2/ Brandenburch

producer of easily digestible cereal products

www.brandenburch.com
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peteds for dinneris coming from
—Made in America labding will
getthemto take seord look.

Resabble, corvenent and reli-
able mackaging saisfies pe own-
ers faste thantheir pets canwag
their tails or start to purr.

Bulky, overszed bagsare a hing
of the past—think abat stand-up

powhes and compad tins or cans

instead.

Packaging can make a
petfood product more fun for the

ownrer if it reflects a part of their
persorality or lif estle.

Keep track of trends
Therearesamemajor trendsin the
pefood market that influercethe di-
redion petfood packaging is taking.
Take, for exampe, the humanization
of comparion animals; pes des&ve

produds tha are humangrade and

pakagng needs to communicate
tha premium qudity message

“Don't underesimate a convenient '

pakage,” sas Reichheld. “Consum

ersare m the go andwill pay for a

produd thats eay to gore and use”
Farcy Feast Camed Food Variety

Padk from Nestlé Rurinatakesadvan-

tage d this concept. The canscomein

Natura Pet Products views
packaging as one of the most
important elements in consumer
com munication. Packaging
graphics and copy clearly display
ingredient declarations and
feeding guidleines.

a ardboad box thathawe a fande for
camying and a dspensng chute that
opens for easy acesswith just the
tea of a grip. Additiondly, thecan it-
sef hasa pull-tag that eliminatesthe
neeal for utensils, which makes sev-
ing the cata gourmetmeal simple ard
clean,according to the compary.

Don't
underestimate
a convenient
package.
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Brand differentiation, brand enhancement and co nvenience
rate highly with consumers when selecting a brand of p etfood.

Another example of packaging on trend is Natura Pet
Produds’ EVO dog food line. Natura views padkagng as
oneof the nmostimportart dements in consume communi-
cation. In addition to the ingredient dedaration andguran
teed analysis, the packaging graphics and copy for the EVO
padkagdng cleaty communicate brand postioning, benefits
to thedog's health and conprehensive feeding guidelines

“With somary diff erent pefoods to chose from, it has
bewmme increasingly difficult for retailers and ther pet

.......................................................................................................... E owning custamers to determine which peffoods are adu-
¢ ally ‘hedthy’ for their pes;” saysAmanda Hasder, PR for
Natura. “We believe theway to hdp retailerssdl our prod-
ucts is to share & much nutritional informaion aspossble
on ead and evey produd package This way, consuners
know exacly wha's in every bag.”

Corsuners are darting to readin deail the labels of
their own food and this hasddinitely extenced into their
sh@ping habits for their pets. Corsunersare dso becom
ing more hedth savvy for themsdves and this extends to
their pets & well. Petvitaminsandnutritional foodsare two
of thefastestgrowing sgnents d ourindustry andpackag-
ing can hép your brandstandout.

Ehee Exfiigd et

HIGH PERFORMAN CE
LOW MAI NTENANCE

Organic ingre dients /blends il Ever Extruder Co mpany is the

pet food extrusion solution.
Deg)é?;?‘éeglel:;?dtst()/ For further details about  extr uder systems
or specif ic applications Please contact us at:
Oatmeal Pellets 636-937-8830

or Sales@EverExtru der.com

For Details PleaseContact:

Mary Jo Langenec&r
mlangenecker@scommodies-agcom

Mike bhnson
mjohnson@uscommotiés-agcom

Pau Boisclair
pboiglair@agnotioncom
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